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1. Welcome
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From the Superintendent

Midway Independent School District stands proud of its achievements 
in the classroom and in the athletic areas. The Midway name carries 
with it a proud tradition and a reputation for success. As our schools 
grow and the number of graduates increase, so too does
the Midway ‘brand.’

It’s important to understand how to extend and protect the brand. By 
presenting a clear, coordinated identity, we give Midway an image that 
people will recognize and value.

This guide serves as a framework for usage of Midway athletic’s names 
and logos and other important visual identity elements. It is designed to 
answer your questions about logos, color, typography and more.

Please keep this “brand manual” handy and apply these standards in 
proud support of Midway High School and Midway Middle School.

Brad Lancaster, Ed.D.
Superintendent of Schools



2. Why a Brand Manual

Welcome to Midway’s new Athletic visual identity system. This brand 
book will help all associated with Midway Athletics to keep the 
consistency of color, typography, imagery and white space.  While this 
is, in essence, a ‘rule book,’ it is specifically designed to give you lots 
of flexibility. Taking the core attributes of Midway Athletics, we have 
created a fresh and distinctive brand image.

Building a strong brand identity reinforces the presence of a business or 
organization in a community.  The cornerstone of any brand philosophy 
is consistency. A unified brand image suggest success and the 
capability of delivering high-quality service.  

The objectives that a good brand will achieve include:
Delivers your message clearly
Confirms credibility
Emotionally connects to your supporters
Solidifies loyalty

Use this manual to familiarize yourself with the visual elements of 
our brand.  The guidelines here are designed specifically to create 
a flexible system with unlimited application potential. An extensive 
overview of examples can be found in this manual, but the evolution 
and implementation of our new look will ultimately happen through 
consistent use of the logo.
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Official Athletic Logo

This is the primary logo for use for Midway 
Athletics. It is the logo to be used on uniforms, 
t-shirts and promotional items. It should also be 
used in all consumer communications including 
advertising, print, collateral, online, broadcast and 
direct marketing materials.

The logo options represented here are the two-
color version.  The logo should always appear in 
one of the approved color versions - or black and 
white.

When the Midway Athletic logo is used on any 
school budgeted item (i.e. uniforms, warm-
ups, shirts, pants hats, helmets or promotional 
material) all three colors (red, white and blue) 
must be used.

Historically, Midway Athletics has seen many logo 
variations and inconsistencies.  Our new logo 
should remain consistent to preserve and protect 
the strength of our mark.

To reinforce the Midway name, and to not 
confuse the logo with another school, it is best 
for the M to not stand alone. The Midway name 
should be placed under the M or within the M, or 
spelled out.

Midway
ATHLETICS

MIDWAY
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3. Typography

Use of Type

Typographic design is a vital element in creating 
clear and consistent brand communications.  
There are two suggested fonts for use within our 
visual identity system.

The primary typeface chosen for Midway Athletics 
is Collegiate. It is a serif font that denotes 
strength and boldness and is easy to read.

The support typeface to be used along side the 
Collegiate font is Arial Black, a sans serif font. 
The two fonts compliment one another and allow 
the Midway name to stand out and the sport or 
athletics to be noticed.

CollegiateBlackFLF
initial cap, small caps, horiz. scale 100%, tracking: 0

ARIAL BLACK
All caps, horiz. scale 100%, tracking: 0

Midway

ATHLETICS

CollegiateBlackFLF

ARIAL BLACKMIDWAY

5



Use of Color

The primary color palette is royal blue and bright red.  
Both work together to establish a strong association 
and creates a visual impact.

Our blue is Pantone 287C for coated stock and 287U 
for uncoated, or matt finish.

Our red is Pantone 485C for coated stock and 485U 
for uncoated, or matt finish.

In CMYK, blue should be 100% cyan, 69% magenta, 
0% yellow and 11% black. Red should be 0% cyan, 
100% magenta, 100% yellow and 0% black.

5. Color

Pantone 287C

Pantone 485C
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6. Use of Logo

Midway
BASEBALL

Midway 
BASKETBALL

Midway
CROSS COUNTRY

Midway
FOOTBALL

Midway
GOLF

Midway
 POWERLIFTING

Midway
SOCCER
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There is flexibility in the usability of the logo.  
Here are samples of the school name, sport 
name and mascot name being used in 
conjunction with the official Midway M. 

The midway M can be used in one color or 
with an outline. When using the “cut-out” M 
in blue. the other name used must be in red. 
If you use a red M, the other name must be 
in blue.



6. Use of Logo, cont.

Midway
GIRLS BASKETBALL

Midway
BOYS BASKETBALL

Midway
TRACK & FIELD

Midway 
SOFTBALL

Midway
SWIMMING

Midway
TENNIS

Midway
VOLLEYBALL
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7. Logo Options

There are times when a more casual approach is 
desired for the Athletic logos.  Here are samples 
of the school name, sport name or mascot name 
being used in conjunction with the Midway M.

There is flexibility in having the M in one color or an 
outlined M.  When using the “cut-out” M in blue, 
the other name used should be in red.  If you use 
a red M, the other name should be in blue.

PANTHERSPANTHERS
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MIDWAY



7. Logo Options
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8. Logo Restrictions

Do not re-typeset in any way.

Do not use logo as text.

Do not place on a high contrasting background.

Do not use Distorted M

Do not distort the logo.

Do not use unapproved colors.

Midway Midway
ATHLETICS
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9. Identity Pieces

HATS & T-SHIRTS

Logos on hats, golf shirts, T-shirts and other souvenir 
items have the flexibility of using any of the approved logos 
in a variety of approved school color combinations. T-shirts 
can use the logo at any size.
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10. Brand Guidelines in Action
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10. Brand Guidelines In Action
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